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Content Marketing:
Are we force feeding
our customers?
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Sorry: we're about
to burst your content
bubble.




Content is king. Right?



of brands are
using content as the
cornerstone of thelir
marketing.




YouTube videos,
Instagram images &
Snapchat photos
are shared every minute.










SMELL LIKE A MAN, MAN.















They're constructing their own
Consumer Firewall.



Content used to be a tool to build
brand awareness and loyalty.




Now brand awareness and
loyalty Is a requirement for
users to view content



Consumers now look to
‘trusted” content producers
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MADE BY FRENDS

Where do you want to qo?

Choose Destmnaton
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An Interactive Film Experience

EXPLORE & TAKE ACTION
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A SHORT FILM
BY SWEETGRASS
PRODUCTIONS
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ALMOST

A NEW ANCESTOR SHAKES UP OUR FANSLY TRES
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CHANNEL




See more videos from National Geographic. View in web browser.

CEOGRAPHI WATCH THIS

ANIMALS | EXPLORERS | NEWS | ADVENTURE

See five of our favorite videos for the week of April 14th.

Protect the Grass, Save the People (and
the Monkeys)
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NEW NAPSACKS BAGS APPAREL HATS CAMPING

ACCESSORIES

POLER
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polerstuff --

Poler Outdoor Stuff For #campvibes follow our stores
@polerportland and @polerlaguna and shop online %
www.polerstuff.com

433k 2,568

followers following
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Oxford Dictionary word
of the year (2016)?



Emotions
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This Is a uniquely powerful
moment to prove whno
you are as a brand.




What you mean, what you
believe, and how you make
the world better
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Radical Transparency

Know your factories. Know your costs.

Always ask why.

KNOW YOUR FACTORIES KNOW YOUR COSTS ALWAYS ASK WHY

We spend months finding the best factories We believe customers have the right to know  We constantly challenge the status quo.
around the world—the very same ones that what their products cost to make. At Everlane Nothing is worse than complacency, and
produce your favorite designer labels. We we reveal our true costs, and then we show as a brand our culture is to dissect every single
visit them often, and build strong personal you our markup. decision we make at every level of the
relationships with the owners. company.

In traditional retail a designer shirt is marked

This hands-on approach is the most effective ~ up 8x by the time it reaches the customer. By ~ We know our customers are also rule breakers

way to ensure a factory's integrity. As an being online only, we eliminate brick-and- and questioners, so we hope this philosophy is



Transparent Pricing

We believe customers have the right

to know what their products cost to make.

MATERIALS HARDWARE LABOR DUTIES TRANSPORT
$7.98 $.44 $4.00 $.75 $.50

TRUE COST
$14

EVERLANE TRADITIONAL RETAIL



Basecamp
2017is the year to get it together

The support team is here to help

Our average response time was 8 minutes over the last day.

Happy Tuesday from all of us at Basecamp support!
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How can we help you?

Check out the videos in our learning center or read our help guides.
Ask us a quick question on Twitter to get a near-instant reply.




How can you find a way to allow
your fans to see behind closed
doors? How can you support thelr
desire for transparency?







1965

3.2 Billion

2017

7 Billion

0.736 Billion

2030

World Population
8 Billion

2 Billion

4.9 Billion
Middle Class





http://www.youtube.com/watch?v=VEX7KhIA3bU
https://youtu.be/VEX7KhIA3bU

Ow can you help your fans get
nead? Help them supercharge
their self iImprovement?













Time outdoors makes you healthier and happier. And there are so many ways to get out. No need to be extreme, Just find a place near
you, then open the door and head outside.

‘Want to advance your skills? There’s a RE]I class for that
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How can you find a way to make
a big positive impact? Build your
business around sustainable
and ethical practices?







A more connected world.
Rampant urbanization.

Higher education.
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Trump travel ban

View Photos

4 3328 CAD per night





https://www.youtube.com/watch?v=IRJf-f156p8
http://www.youtube.com/watch?v=VEX7KhIA3bU
http://www.youtube.com/watch?v=yIp4ih0t5RU

How can your resort demonstrate
tolerance internally? Can it help
others suffering from intolerance?









For fun in
my spare time

To manage my To gain job
own schedule experience
Not many To fill gaps

opportunities in income





https://www.youtube.com/watch?v=Y8DBwchocvs
http://www.youtube.com/watch?v=Y8DBwchocvs



http://www.youtube.com/watch?v=XjJQBjWYDTs
https://www.youtube.com/watch?v=XjJQBjWYDTs
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How can your brand
empower people? How can
you show the collective
power of groups?




How can these truths be
applied to your brand?
What does your resort

stand for?




Whistler Montréal
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