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ICro-moment?




AN intent-rich moment
during which a consumer
acts on a need.







Time spent
per session on
mobile travel sites

-1 %

+88%

Mobile web
conversion rates
for travel sites




Amy had 419 %

digital moments searches
researching her 5 =
trip over 2 months 380 web

page visits

| ; of these
Mobile digital moments
Total Digital Moments happeﬂed on
eckion mobile
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asumers expect?




Meet me in

Be where | am. my moment.

| et me
Be relevant to me. take action.
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-want-to-get-away.
DREAMING

-want-this-trip-to-be-perfect.
RESEARCHING & VALIDATING

-want-to-Dook-it.
PURCHASING

-want-to-make-the-most-of-it.
EXPERIENCING
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I he consumer decision
journey is no longer linear.

The moments are shorter
and more immediate.

Brands must be present
at each micro-moment.

Content should be customized
for those micro-moments.



How to tap the moments:



1.

Understand the questions.



2.

Be wnere they are
when they're asking.



3.

—igure out the pest way
o answer them.




-want-to-get-away:
Dreaming Moments:



37% of travelers
N the U.S. think about vacation
pDlanning once a montn.



Understand the questions:



"Where are the best places
to ski in the west?”



"Best places to go for
a guys’ ski trip?”



“Where to go for winter
family vacation?”



38% of non-branded searches
came from mobile devices.



Be where they are
when they’re asking:




Search

(GOOGLE & YOUTUBE)



Content
optimization




—ind the best way to answer:






Highly visual



Inspiring
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Tahoe South Blog

Plan the Ultimate Guys’ Ski Getaway in Tahoe South

Posted in Nightlife, Winter Recreation | February 21, 2014 | By Clark Vandeventer

First, USA Today readers named Lake Tahoe “America’s Best Lake.” Then USA Today Travel readers
followed suit by voting Tahoe South the best ski destination in North America. Now, USA Today has
listed Heavenly Mountain in the top spot on its list of the 10 best guys' ski trip destinations.

It's easy to see why. Sure, other destinations may have great snow and great terrain. Lake Tahoe,
though, is completely unique. As Sally Gunter of Heavenly Mountain Resort once said to me, “How
many other places in the world can you ski and have a view of a gorgeous alpine lake like here?"
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7R A VE L E R P\ COUPLES + FAMILY CULTURE +STYLE EAT +DRINK HEALTH +FITNESS TIPS+ TRENDS PLACES Q BOOK A ROOM

GET
INSPIRED

From Sea to Shining Sea: 20 Unforgettable US. Sip and Savor at Bangkok's Best Secret In Good Taste: 7 Florida Food Festivals Chef Roy Yamaguchi Pays Homage to His Off-the-Mall Day Trips from Washington, D.C.,
National Park Sights Speakeasies Grandfather in Wallea Beach Resort to Satisfy Your Wacky Side
Restaurant
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Free In New Orleans: How to Let the

4

.

Good Times Roll on a Budget
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Mobile flight-relatecd
queries on Google.com are
up 33% year over year



Viobile hotel queries
are up 49%




Understand the questions:



“‘How far is it from Dallas to
Santa Fe?”



“What does a lift ticket cost at
Keystone?”



“When is the best time
to go to Park City?”



Be where they are
when they’re asking:







Your owned
channels




Third-party travel,
ski/showboard sites




Review sites



—ind the best way to answer:



How-to’s



FAQ'’s






Testimonials



EEX3 LOOHING FOR A CHANGE IN THE WERTHER? LOOH HERE.
seveN | O&E: TRIP

DO : : PLACESTO : TRAVEL | GETTING

AROUND

WONDERS : o; orecon ¢ OTAY ¢ DEALS i oORccoONn

Know the city you're visiting? Central Oregon Eastern Oregon : GreaterPortland @ Mt Hood/ The Gorge
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_ . Oregon Coast . Southern Oregon @ Willamette Valley

DEROM:

ong of THE SEVEN
WONDERS OF ORECON

MT.HOOD

Find Things to See & Do
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or - enter a location




seastreak
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Where do you want to go?

VIEW FULL SCHEDULES | BUILD CUSTOM SCHIDULE

Site-see, th_ ltured;
or Gotoa Gam




-want-to-DOOoK-It:
purchasing moments




46% of travelers who research
on a mobile device make their
final booking decision on
mobile, but move to another
device to make the booking.



Understand the questions:



Focus group



User test



Consider other
transactional
channels




Be where they are
when they’re asking:




Your owned
channels.




—ind the best way to answer:



Reduce
the friction




| want to buy new sunglasses,

any suggestions?

@ | like Ray-bans!
©
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", westjet
Click an image to shop

T T Follow Westlet

Reward yourself.

Join now
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b
VESJHW Contactus [l English v a Sign In | Join

Book My trips Vacations Travel info WestJet Rewards About us Low fares and more »- Q

About us WestJet Rewards
Low fares and more Home A WestJet Rewards
Travel Info

WestJet Rewards

Join WestJet Rewards
Offers and promotions
Our partners

Sign in

Terms and conditions

Tiers

WestJet dollars

WestJet RBC® MasterCard
i Even more ways to save on WestJet flights and vacation packages. Redemption is easy and the more you fly with us,

the more you save. Join now €@

Get up to 5% back. Earn everywhere. On everything.
The forecast for 2017:
rewarding Earn WestJet dollars on flights, vacation packages Earn up to 2% back with the WestJet RBC® World
and more.” Elite MasterCard*."

Welcome to "enhanced and energized"
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Mobile queries per user from
hotels grew 49% in 2015



Understand the questions:



“Hotels near me?”



"Restaurants open
for breakfast in Sun Valley?”



“Events in Banff tonight?”



Be where they are
when they’re asking:







Local information
sites



Email / App



—ind the best way to answer:



Focus on local



Provide rich and
iInformative




Make It easy
to share




LUFTHANSA CITYNAVIGATOR

Experience destinations like an insider, everywhere.

m
A |




@ Q Anywhere — Anytime (R 1 guest

FOR YOU HOMES EXPERIENCES PLACES

Just booked

$112 CAD Indulge in local $15 CAD Listen to live jazzin  $73 CAD Cruise old wineries  $163 CAD Cooking ¢
tapas with foodies a cozy flat on vintage bike the Countryside

% % % % % 10 reviews % % % % % 3 reviews % % % % % 15 reviews % % % % % 8 reviews
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