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Who are we?

About Origin
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Origin in an outdoor-focused, 
digitally driven creative and 
marketing agency.



200,000+
Self-propelled 

kilometres 

1997 
Origin was founded 

in Whistler

We work in

2005
Origin added the 
Montreal office

Longest client 
relationship

26
marketing, creative, 

technical and content 
professionals 

offering marketing 
and creative services to 

clients across 
North America

12 years

About Origin

3,000
Collective powder 

days this winter

French
English



Our Clients



Travel Trends & Insights



Changing Traveler Demands
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Say hello to Xennials

Millennials just got pickier

A microgeneration aged 30 to 
45—older than typical millennials, 
but younger than (most of) 
Generation X. 

Users



Users

Gen Z in the house

Unlocking smartphones before 
their first birthday

Gen Z makes up 25% of the U.S. 
population, making them a larger 
cohort than the Baby Boomers or 
Millennials. 



JWT Future 100

The next generation of adults will soon 
command significant disposable income: 

$1.4 trillion in annual spending in the 
United States alone by 2020.

For them, affordability and style are key.

Millennials Evolved



U by Uniworld Cruises

100% geared towards millennial 
cruisers

At $250 per day, the Instagram-worthy 
experience is affordable, yet still offers 
an upscale feel and adult amenities.
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Digital Nomads

Totally mobile and remote

Digital nomads are a new type of global 
citizen, with a hunger for community 
that demands new experiences from 
travel brands.

- go further while staying connected,
- become immersed in community and culture 
- ability to create content. 
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A recent study has 
revealed that two-fifths 

(40.1 %) of millennials 
choose a travel spot 

based on its 
‘Instagrammability’.

JWT Intelligence



Instagram accounts from Supermoon Bakehouse, HWKR, Saint Aymes

Trends & Insights



Embracing diversity & inclusion

Not taking a stand is no longer ok.

Airbnb, Expedia and Budweiser have all 
taken a stand with ad campaigns about 
inclusion and tolerance.  How does 
your hotel let guests know what you 
believe in? What you stand up for?  
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Avid

The Adventure 
Traveler 

Trends and Insights

Scene

Amenities

Adventure

Extravagant

High

High



Experience (R)Evolution
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Skift Megatrends

If we received a penny for everytime a 
travel industry executive talked about how 
consumers are looking for “experiences,” 

we’d be billionaires by now.

Experience (R)Evolution



Experiences in 2018

Extreme authenticity and challenge

Some brands are focusing on providing 
experiences rooted in culture and 
exploration and travelers are going the 
distance to find them.

Comfort takes second place to an inner 
journey to self-discovery.

Experience (R)Evolution



Focusing on experiences

Hyatt Hotels : Wellness

Hyatt’s acquisition of 
wellness brands and 
investing in mindfulness 
experiences for guests. 

Experience (R)Evolution

Cruise Operators

Carnival and Royal 
Caribbean Cruises, are 
building out their 
technology to better 
personalize cruisers’ 
experiences and make 
them more meaningful 
and frictionless.

Disney

In 2019 Disney will open 
a Star Wars themed 
hotel in Orlando, 
dubbed their most 
experiential concept 
ever.



Luxury Pop-up 
Accommodation

Blink and you’ll miss it

A new division of Black Tomato boasts 
experiential travel “so private and 
untouched that no one else will have 
stayed there before and never will 
again in the same way”.
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Personal fulfillment and self 
discovery is the new ultimate 

travel luxury.
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Augmented Hospitality

You’ve got a bigger role to fill 

Beyond the overnight guest 
experience, the hotel of the future has 
a bigger role to fill as a community hub, 
everyday problem solver for locals, a 
place to find community in the true 
sense. 
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High tech meets high touch 

Customization and personalization

Hotels can now monitor what guests 
are talking about in real-time, but also 
set up alerts for specific events, such as 
birthdays or honeymoons, to better 
connect with their guests and help 
address any issues that may arise.
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Experience Platforms
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Tides of change

Empowering Consumers

Travel brands have been offering more 
and more services striving to become 
experience platforms - single 
destinations for every aspect of a 
traveler’s journey. 

Experience Platforms



Airbnb leading the way

The only platform you’ll need

With the introduction of Experiences in 
2016, they shifted the focus of travel 
from cookie cutter vacations to 
authentic cultural experiences.

In 2018 they continue their innovative 
practices.

Experience Platforms



Experience Platforms

Airbnb 2018 
and beyond 

Products & Platforms

− Airbnb Superhosts - improving the platform

− Airbnb Superguests - exclusive perks and 
concierge service

− Airbnb Plus - hand selected and vetted properties

− Airbnb Categories - in-depth property curation

− Airbnb Collections - type of trip curations

− Airbnb Beyond - customized excursions by experts



Airbnb CEO said that by 2020, he expects 
more than half the company’s revenue to 
come from businesses that the company 

currently isn’t operating in. 

Experience Platforms



Successful travel brands will be able to 
offer control over the consumer’s entire 

trip, not just their part of it.

Experience Platforms



Emerging Ecommerce 
Touch Points
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Emerging Ecommerce

Chatbots

Going beyond the search bar

Chatbots, or digital assistants 
are expected to become 70% 
of all digital booking by 2019.



Emerging Ecommerce

Social Purchasing

Follow the leaders

Social giants are now offering 
the ability to purchase 
products directly from their 
platforms with a tap.



Emerging Ecommerce

Ok Google...

Our new best friends

Voice activated personal 
assistants like the Alexa, Home 
and Homepod are well beyond 
trendy tech, they’re becoming 
staples within the home.

Google Home



Emerging Ecommerce Touch Points

Facebook City Guides

Tap into what your friends have loved

In addition to where your friends 
have checked-in, included in each 
city’s guide is a list of “Places the 
Locals Go,” which pulls in popular, 
highly rated spots. Facebook can 
summarize what people are saying 
about the suggested place. > Rayban Messenger

https://vimeo.com/174790467


Emerging Ecommerce Touch Points

Facial Recognition 
Payment Technology

Smile to pay

The screen in the self-order kiosk 
recognizes customers, pulls up their 
loyalty account and order 
preferences, and lets them pay by 
smiling. Released at KFC in China in 
September 2017. And now in 
CaliBurger in the USA.



Best in class Websites



88% of online consumers are less likely 
to return to a site after a bad 

experience.

Current Landscape

Gomez



75% of users base your entire company’s 
credibility on your website’s design.

Current Landscape

Veopix Design



59% of consumers globally would rather 
engage with content that’s beautifully 

designed as opposed to simply designed 
— even when short on time.

Current Landscape

Adobe



Best in class websites

> Inspiration Voyage

http://inspirationvoyage.hellotrip.fr/


Best in class websites

> Cavotagoo

https://www.cavotagoo.com/mykonos/


Best in class websites

> BC Explorer

http://bcexplorer.com/photos/


Best in class websites

> Sheep View Faroe Islands

https://visitfaroeislands.com/sheepview360/


Best in class websites

> Jasper Travel

https://www.jasper.travel/


Best in class websites

> Skane

https://visitskane.com/
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